
ONLINE GAMBLING  

IN INDIA : 2020 



THE WORLD HAS A NEW FAVOURITE PAST TIME 

$19.1 Billion $136 Billion 

$152.1 Billion 
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02 



80% 
of Indians gamble at-least once a year. 

INDIA IS NOT FAR BEHIND.. 
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http://www.gambling.com/


CURRENT 

LANDSCAPE 
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POPULAR FORMS OF GAMBLING 

“mere skill” 

“chance” 
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MARKET SIZE 

INDIA’S REAL MONEY GAMING INDUSTRY 

06 

https://casinowebsites.in/legality-of-gambling
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KEY OPERATORS 
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INDIAN GAMER 



AN AVERAGE INDIAN ONLINE GAMER 

24 Years 

90% 

Male 

83% 

Play on Mobile 

88% 

Recreation & Social Interaction 

Educated 

75% 
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Educational Statistics 

DETAILED DEMOGRAPHICS 

Occupational Statistics Transparency about Online Games 

Relationship Status Family Status Device Usage 
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WHY INDIANS LOVE TO GAME 

 

20% 

36% 

34% 

10% 
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GAMBLING IN INDIA : 2020 
50% 

ARE YOU? 

12 



530MN 

50%+ 

800MN 750MN 

300MN $30BN 

INDIA 2020: KEY DRIVERS FOR GROWTH INDIA 2020: KEY DRIVERS FOR GROWTH 
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ENTRY OF NEW GAME DEVELOPMENT COMPANIES 

Game Development  

companies in 2010 

25 

2010 2020 

Game Development  

companies in 2020 VS 

275 
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15 

iOS & Google Play as Per 2018 Report 

INDIA LEADS GAME DOWNLOADS GLOBALLY 



3 INDIAN GAMING COMPANIES GOING GLOBAL IN 2020 
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YOUNG INDIA GETS THEIR NEWS ONLINE 

% Of indians under 35 years who get news online 

56% 

26% 

16% 
2% 
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LOW INFLATION GLOBALLY & IN INDIA 

But India’s inflation still high VS Global levels 

 

Inflation 
India’s ranking 

Note : Out of 190 Countries 

#161 #145 

18 



INDIA: RISE OF LOCAL NATURAL PRODUCTS 

% Market share of local brands 

Source : Credit suisse (Simple average of toothpaste, shampoo, skin care) 

8% 

17% 
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BIG TECH SLOWING DOWN 

FACEBOOK 

48% 92% 72% 

0% 
16% 

8% 

SNAPCHAT TWITTER 

Growth rates dropping 
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INDIA TO BECOME A SIZEABLE GAMING MARKET IN 2020 

global gambling 

500 Billion US Dollars 

India

60 Billion US Dollars 
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2020 SOCIO-POLITICAL LANDSCAPE FAVOURS GAMING 

Rise in family acceptance 

Online Games of Skill 

Puducherry 
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RISE OF OFFLINE CASINOS IN 2020 : SPREADHEAD BY DELTIN 

GOA 

SIKKIM 
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HOW TO WIN THE INDIAN MARKET IN 2020 

Need to Localize Content  User Experience Region Specific  

Small Ticket Fee Emotional & Social Connect 
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+ 
LOCAL/REGIONAL SPECIFIC EMOTIONAL APPROACH SMALL MIN.  

TICKET GAME (INR 100) 

+ 

+ 
LUXURY GAME BIGGER TICKET (INR 3000) 

CHOICE OF GAMES 
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GAME FOR INDIA? 


